WEBSITE READINESS
CHECKLIST

STEPS TO ENSURING YOUR WEBSITE IS
READY FOR A MARKETING CAMPAIGN
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The success or failure of a marketing campaign hinges on having a website that is
optimized for User Experience (UX) . We have built this checklist for you to help

ensure your website is top shelf so your prospects become your customers.

1. DESIGN AND USER EXPERIENCE (UX)
| Appealing Aesthetics: Ensure your website

design is visually appealing and resonates with
your brand.

[] User-Friendly Navigation: Guarantee that
visitors can easily find information and
navigate through the site.

[ | Mobile Optimization: Ensure your website is

mobile-responsive and offers a seamless

experience on various devices.

@ 4. SECURITY AND COMPLIANCE
[ | SSL Certificate: Ensure your website has an
SSL certificate for secure data transmission.
| | Data Protection: Make sure your website
complies with data protection laws (GDPR,

CCPA, etc.).

"
h 6. ANALYTICS AND TRACKING
[] Tracking Codes: Confirm that tracking codes

(e.g., Google Analytics, Facebook Pixel) are

correctly installed.

| conversion Goals: Set up and test conversion

goals in your analytics platform.
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* 7. COMMUNICATION A 9. AUTOMATION AND INTEGRATIONS

T Wive e Conslder tnplamaniing T di [ | Email Automation: Ensure integrations with

; N your email marketing platform are functional.
feature for instant communication.

T Contact Information: Ensure contact | | CRM Integration: Confirm that lead data is

being pushed to your CRM system correctly.

information is visible and accurate.

| Artificial Intelligence: Using Al on your
website can track the number of points and

trigger responses that will engage the visitor

more.

‘ 10. FUNCTIONALITY CHECK
[ | Links and Buttons: Ensure all links and

buttons are functional and lead to the correct

destinations.

[ ] Forms: Test all forms, pop-ups, and lead
magnets for functionality and ensure data is ii 13. TESTING
being sent and received properly. [ | A/BTesting: Consider A/B testing various

elements (CTAs, images, headlines) to optimize

performance.

User Testing: Gain insights from real users
about their experience and any potential

improvements.

/
g@. CONTENT
Quality: Ensure all content is of high quality,

error-free, and provides value.
[ Relevance: Make sure content aligns with the

needs and interests of your target audience.
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